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1. Introduction
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1-1 What is ‘Self-gift’ ? Keio Untversity

Self-gift is...

= A gift to myself

= Defined as personally symbolic self-communication

through special indulgences that tend to be premeditated
and highly context bound

(Mick and DeMoss, 1990b, p. 328)

= There is an increasing interest in the self-gift market.

1. Introduction 2. Hypotheses 3. Methodology m m
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1-2 Keywords

Motivation of Self-gifts

. Function of Self-gifts
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1-2 Keywords

Motivation of Self-gifts

Two main motivations on Self-gifts
1. Reward for accomplishments (Reward Self-gifts)

2. Therapy for disappointments (Therapeutic Self-gifts)

(Mick and DeMoss, 1990a)

1. Introduction 2. Hypotheses 3. Methodology m m



1-2 Keywords

Function of Self-gifts

e Self-gifts have three essential functions :

Communication, Exchange, Specialness

e Self-gifting has an exchange function and are based on
the reciprocal exchange of personal effort and
achievement outcome for yourself.

(Mick and DeMoss, 1990b)

1. Introduction 2. Hypotheses 3. Methodology m m
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1-2 Keywords

® O
Attributions
Attribution-
Dependent
Emotions
. Attribution- Self-Gift
Achievement o e
Outcome —> Indeperfdent —> Attributions Purchase
emotion Likelihood

Deservingness

(Mick&Faure, 1998)

= |n an achievement situation, people make an attribution for the
positive or negative outcomes to several factors such as personal

efforts and ability.
(Weiner, 1986)

1. Introduction 2. Hypotheses 3. Methodology m m
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n Mood

= Attributions leading to achievements such as a success or a
failure arouse certain kinds of affective mood, which is
particularly likely to initiate mood-regulatory self-gift behaviors.

= Positive mood aroused by positive outcome results in self-gifting
behavior to maintain positive mood.

= Negative mood aroused by negative outcome triggers self-gifting
behavior to repair negative mood.

(Luomala and Laaksonen, 1997)

1. Introduction 2. Hypotheses 3. Methodology m m
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1-3 Research Questions

——————————————————————————————————————————————————————————————————————————

the amount o owards
“amount of effort”

& Th__ese Ihﬁitr)seaeﬁééri irécaﬁ%eé,ga]é;f;éhggﬁ ?eqiiﬁﬁge influence on

——————————————————————————————————————————————————————————————————————————

What is the difference of psychological process in case of
success and failure?

——————————————————————————————————————————————————————————————————————————

=  Preyioys studies haye not considereq and empirically tested the
BT ARes et ta Todels ineased OF it nove or
the ssttitessanmdfailure separately

R@P

1. Introduction 2. Hypotheses 3. Methodology m m
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2-1 Proposed Model

Keio University

Success Model

Amount of
Efforts

Success

Happiness of

Positive
Mood

Necessity of Self-gifting

Recovery Intention

Failure Model

Sadness of Hs(+) Negative
Failure Mood
Hg, (1)
Hyp( 1) H;,(+)
Amount of H1(+) Necessity of H2(+) Self-gifting
Efforts Recovery Intention

1. Introduction

2. Hypotheses



2-2 Hypotheses 1 and 2 eto University

[
TSI e is equal to the level of input, which is suggested
by theory of in~ Happiness of Positive

Success Mood
= Individual

Amount of cTy. Necessity of H,(+) Self-gifting
Efforts Recovery Intention

Failure Mpde!

ric *ha axchange betweer .~ individual’s input or
Sadness of Negative
Failure

effort and gift.

Amount of Necessity of Self-gifting

Efforts Recovery Intention

H1: Amount of Efforts has a positive effect on Necessity of Recovery.
H2: Necessity of Recovery has a positive effect on Self-gifting intention.




2_3 Hypothesis 3 Keio University

TR positive outcome, individuals perceive success

as a benefit @G LLE N } Positive  *dams, 1963).
Success Mood
= The amaoguht overyithey percerve 1s attentrated by

L~

Amount of ess of success. > Necessity of Self-gifting
Efforts 4 Recovery Intention
P ETTATER N egative outcome, individuals perceive failure as
a loss of theid 00 Negative

i Mood
= The amoniv Sésbiove ry,they pe.‘.-.f.mreﬁha ed by
~~dnegs of failure. —
&  Necessity of Self-gifting
Recovery Inteitigy

Amount of
Effortf/

H3a: Happiness of Success has a negative effect on Necessity of Recovery.

H3b: Sadness of Failure has a positive effect on Necessity of Recovery.




2_4 Hypothesis 4 Keio University

ve outcome, |nd|V|duaIs who made much effort
are likely to fg@LELLLEE s~ Positive a5 more than

S Mood A
those whe-have Ut effort, even L(I)?ngh tNe

capmssadvith the same outror2 *Alainer, 1986) o
Amount of Necessity of Self-gifting

>
Efforts Recovery - Intention

feel deeper sg 100 ) Negative ‘< |ittle effort.
Failure Mood -
Hyo(+)

AR sitivial- affects to the exto™s ~f
Amount of Necessity of > Self-gifting

Efforts . Recove ry 7 /// Inte ntion_ ) /

H4a: Amount of Efforts has a positive effect on Happiness of
Success.
H4b: Amount of Efforts has a positive effect on Sadness of Failure.




2-5 Hypotheses 5 and 6 feto Dniversicy

Success Model

H53(+)

Happiness of Positive
Success Mood

Amount of

&rts/

Sadness of Negative
Failure Mood

Necessity of Self-gifting
Recovery Intention

Amount of > Necessity of Self-gifting

L E D > Vetroiooe B dResuts 5. Discussion_




2-5 Hypotheses 5 and 6 eto University

| @
= Two direct motivations of self-gifts purchase intentions: ‘Reward’ for

success and ‘Therapy’ for failure (Mick and DeMoss, 1990b).

= Positive mood aroused by positive outcome results in self-gifting
behavior to maintain positive mood.

= Negative mood aroused by the negative outcome triggers self-gifting
behavior to repair negative mood (Luomala and Laaksonen, 1999).

= Self-gifts as a reward to keep the positive mood for oneself.
Self-gifts as a therapy for themselves to repair the negative mood.

(HSa: Happiness of Success has a positive effect on Positive Mood. )
H6a: Positive Mood has a positive effect on Self-gifting intention.
H5b: Sadness of Failure has a positive effect on Negative Mood.

\HGb: Negative Mood has a positive effect on Self-gifting intention. )




2-6 Proposed Model

Keio University

Success Model

Amount of
Efforts

Success

Happiness of

Positive
Mood

Necessity of Self-gifting

Recovery Intention

Failure Model

Sadness of Hs(+) Negative
Failure Mood
Hg, (1)
Hyp( 1) H;,(+)
Amount of H1(+) Necessity of H2(+) Self-gifting
Efforts Recovery Intention

1. Introduction

2. Hypotheses
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3-1 Methodology: Survey Design

 Method of the analysis : Structural Equation Modeling (SEM)
* Respondents : 380 University students in the Tokyo area

* Survey Contents:

Asked students to remember their results on their entrance
exams when trying to enter their first choice university

» Valid sample size : 355 people (93%)
In the case of success - 184 answers
In the case of failure -171 answers

e Scale: 7 point Likert scales
* Multiple scales : Cronbach’s alpha, SCR, and AVE were within
recommended range
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4. Results
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4-1 Results: Success Model

Success Model

Positive
Mood

Happiness of
Success

0.640"

Self-gifting
Intention

Necessity of
Recovery

Amount of
Efforts

Notes: ™ is significant at 1% level.
2% 29) = 64.56, GFI =0.94, AGFI =0.88, RMSEA=0.08, NFI =0.95, AIC =6.56, SBC =-86.36.

All hypotheses are supported.

2. Hypotheses 3. Methodology 4. Results m



4-2 Results: Failure Model

Failure Model

Negative
Mood

Sadness of
Failure

Necessity of  \......ceees Self-gifting
Recovery Intention

Amount of
Efforts

Notes: ™ is significant at 1% level.
X% 29y = 66.73, GFI =0.93, AGFI =0.87, RMSEA=0.09, NFI =0.95, AIC =8.74, SBC =-82.03.

All Hypotheses except Hypothesis 2 are supported.

2. Hypotheses 3. Methodology 4. Results m



4-3 Findings: Success Model

Motivation of Self-gifts 0

. Function of Self-gifts

= Positive mood has a stronger positive effect on self-gifting
intention more than necessity of recovery.

2. Hypotheses 3. Methodology 4. Results m



4-4 Findings: Failure Model

‘IIA+ A‘ A‘:AI’+ ﬂlﬂA ﬁﬂA“Aﬁﬁ A‘ ‘ﬂ:ll LW N Iﬂﬂ\lﬂ -~ IAAF:+:\IA A:‘Aﬂ+

11 Motivation of Self-gifts

= However, necessity of recovery did not influence self-gifting

Function of Self-gifts t

5dUness.

¢{ " Attributions

..... cSS OT 1allure arrectively Causes seir-gitting tnrougn ennancing

—==2tive mood. (H5b and H6b)
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5. Discussion
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5-1 Discussion

This study implied that

1. Individuals purchase self-gifts in exchange for personal
efforts in case of success, while they do not in case of failure.

2. The necessity of recovery is attenuated by happiness of
success, whereas it is enhanced by sadness of failure.

3. The amount of effort has positive effects on both happiness of
success and sadness of failure.

4. Happiness of success/sadness of failure positively affects

positive/negative moods, which in turn has positive effects on

self-gifting intention.

2. Hypotheses 3. Methodology m 5. Discussion



5-2 Theoretical Implications

= The results showed the different process of self-gifting in case
of success and failure.

= This paper is successful in modeling
various effects of the amount of
efforts and outcomes on self-gifting
intention simultaneously.

2. Hypotheses 3. Methodology m 5. Discussion
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Appendix 1: Definition of Constructs

Constructs

Definition

Amount of Efforts

The extent of perceived efforts individuals make

Self-gifting Intention

Intention that individuals give gifts to themselves

Necessity of Recovery

The extent that individuals want something as a recovery

Happiness of Success

Happiness that individuals feel when he/she succeeded

Sadness of Failure

Sadness that individuals feel when he/she failed

Positive Mood

A state of emotion that individuals want to reward themselves

Negative Mood

A state of emotion that individuals want to comfort themselves




Appendix 2: Limitations

1. The age-group of subjects was limited to university students,
because our questionnaire was made to recall their experiences
of the entrance exam.

2. There might be biases in emotions or memories which
subjects have, because the methodology was the
recollection of their experiences by questionnaire.



Appendix 3: Scale Items—Success model —

| feel that my efforts are not rewarded from the result.

Determinants Scale Items o | SCR | AVE
X, : I have spent many hours studying for the exam.
X, : To become more ready for the exam, | should have studied more.
&, : Amount of Efforts | X; : Compared to any other people, | studied the hardiest. 0.83 | 0.84 | 0.57
X, : | gave up other things | wanted to do and concentrated on studying.
Xs : | studied to meet other people’s expectation.
X : Although | have successfully gotten accepted,
| still need some reward for my pain and effort.
X, : Although | have successfully gotten accepted,
there is a need to treat my emotional loss.
N, : Necessity of Xg : By being successfully getting accepted, 083|08al057
Recovery | feel that my efforts have been rewarded.
X, : Although | have successfully gotten accepted, | feel that there is
a need to comfort myself from all the effort | used.
X10 : Although | have successfully gotten accepted,




Appendix 3: Scale Items—Success model—

Determinants Scale Items o | SCR [ AVE
X1, : The moment | got accepted to my first choice university, | was happy.
X1, : The moment | got accepted to my first choice university, | was
delighted.
) X153 : The moment | got accepted to my first choice university, | was
n, : Happiness of o
satisfied. 0.9210.92|0.71
Success . . : .
X4 : The moment | got accepted to my first choice university, | was
filled with hope and Esperance.
X5 : The moment | got accepted to my first choice university, | was
relieved.
X6 : When | got accepted to my first choice university, | wanted to
celebrate.
X;7 : When | got accepted to my first choice university, | wanted to
release all the stress | have built up.
. X5 : When | got accepted to my first choice university, | wanted to
n, : Positive Mood _ 0.90 | 0.93 | 0.64
do something because | hyped up.
X9 : When | got accepted to my first choice university, | wanted
express my happiness.
X5 : When | got accepted to my first choice university, | wanted to

give myself a pat on the back.




Appendix 3: Scale Items—Success model —

Determinants Scale Items a SCR | AVE

1 - There was a high chance that | would give myself a present.
: | was gladly to give myself a present.
: lwanted to give myself a present. 0.9710.93|0.81

N

n, : Self-gifting

Intention _ - .
: There was a high possibility that | would give myself a present.

R w

: | considered giving myself a present.

v




Appendix 4: Scale Items—Failure model—

Determinants Scale Items o | SCR | AVE
X; : I'have spent many hours studying for the exam.
X, : To become more ready for the exam, | should have studied more.
§, : Amount of Efforts | X; : Compared to any other people, | studied the hardiest. 0.80 | 0.81 | 0.52
X, : | gave up other things | wanted to do and concentrated on studying.
Xs : | studied to meet other people’s expectation.
Xg : Although | have successfully gotten accepted,
| still need some reward for my pain and effort.
X; : Although | have successfully gotten accepted,
there is a need to treat my emotional loss.
: Necessity of : i i
N y Xs : By being successfully getting accepted, 0911092069

Recovery

| feel that my efforts have been rewarded.
X, : Although | have successfully gotten accepted, | feel that there is

a need to comfort myself from all the effort | used.

X1o : Although I have successfully gotten accepted,
| feel that my efforts are not rewarded from the result.




Appendix 4: Scale Items—Failure model—

Determinants Scale Items o | SCR | AVE
X1, : The moment | did not get accepted to my first choice university | was
melancholy.
Xy, : The moment | did not get accepted to my first choice university |
suffered.
n, : Sadness of X,3 : The moment | did not get accepted to my first choice university | was
Failure torn from sadness. 0-94109410.76
X1, : The moment | did not get accepted to my first choice university | was
depressed.
X,5 : The moment | did not get accepted to my first choice university | was

disappointed.




Appendix 4: Scale Items—Failure model—

Determinants Scale Items a SCR | AVE

X16 : When | did not get accepted to my first choice university | wanted to
make a clean start.

X7 : When | did not get accepted to my first choice university | wanted to
release all my stress | have built up.

n; : Negative | X3 : When | did not get accepted to my first choice university | wanted to 0.91 | 0.90 | 0.64

Mood cheer myself up.

X19 : When | did not get accepted to my first choice university | wanted to
fill up the feel of loss.

X50 : When | did not get accepted to my first choice university | wanted to

comfort myself.

X,; : There was a high chance that | would give myself a present.

Selfgift X5, : I'was gladly to give myself a present.
. Self-giftin
4 int gt' 8 X553 : | wanted to give myself a present. 0.96|0.94 | 0.75
ntention
X,, : There was a high possibility that | would give myself a present.

X,s : | considered giving myself a present.




Appendix 5: References

Adams, J. Stancy (1963), “Toward An Understanding of Inequity,” Journal of Abnormal and Social Psychology, Vol.67, No.5,
pp.422-436.

———————————— (1965), “Inequity in Social Exchange,” in Leonard Berkowitz, ed., Advances in Experimental Social Psychology, Volume 2,
New York, NY: Academic Press, pp. 267-299.

Bagozzi, Richard P. and Youjae Yi (1988), “On the Evaluation of Structural Equation Models,” Journal of the Academy of Marketing
Science, Vol.16, No.1, pp.74-94.

Belk W. Russell (1979), Gift Giving Behavior, Research in Marketing, Vol. 2, pp. 95-126.

Carmines, Edward G. and John P. Mclver (1981), “Analyzing models with unobserved variables: Analysis of covariance structures,” in
Social Measurement: Current Issues, George W. Bohmstedt and Edward F. Borgatta, eds. Beverly Hills: Sage, pp.65-115.

Faure, Corinne and David Glen Mick (1993), “Self-Gifts Through the Lens of Attribution Theory,” Advances in Consumer Research, Vol.
20, pp. 553-556.

Feather, N. T. (1992), “An Attributional and Value Analysis of Deservingness in Success and Failure Situations,” British Journal of Social
Psychology, Vol. 31, No. 2, pp. 124-145.

Luomala, Harri T. and Laaksonen Martti (1999), “A qualitative Exploration of Mood-Regulatory Self-Gifts Behaviours,” Journal of
Economic Psychology, Vol. 20, No. 2, pp.147-182.

Mick, David Glen and Corinne Faure (1998), “Consumer Self-Gifts in Achievement Contexts: The Role of Outcomes, Attributions,
Emotions, and Deservingness,” Research in Marketing, Vol. 15, No. 4, pp. 293-307.

Mick, David Glen and Michelle DeMoss (1990a), “To Me from Me: A Descriptive Phenomenology of Self-Gifts,” Advances in Consumer
Research, Vol. 17, pp. 677-682.

Mick, David Glen and Michelle DeMoss (1990b), “Self-Gifts: Phenomenological Insights from Four Contexts,” Journal of Consumer
Research, Vol. 17, No. 3, pp. 323-332.

Weiner, Bernard (1986), An Attributional Theory of Motivation and Emotion, New York: Springer-Verlag.



AADTOTSL

—
(1) RTERE

(2)r—RAAYYR
@ 39 THMB | F—RAYYFEE
@ 7T—RAA) Y RRE
® JIIL—TJ—HRtk
@ 2F5EDTLET—L3Y
® EsEnTLEVT—L3ay

@ T —RAAYYFIE
@ KEBREMNSDAAF
)R ER
@ BTN TF—LARNRERGELE)
@ EmF—LEIXFER (AFLE)
(@) AESHYILOEHMLE
(5) FEEMLDHEER




A7

RUFORA
HIBE DE ED

84 EH

)

34

&

AEI1RH

MELITHEDH A,

. { (N




ACIRUMSDHEDE

—

@EEFXVY/\R
(4-5fEH)

128218 (£) F2EA—ToE=
1812H (L) FE3RAELIHRAES @BFFr/NR
38 4H(A) R & &% @=HFv>2/\R

38128 () A&k @=HFxv>/\R

3H19H () A3 ER @=HFr/\R




ACIRUNSDBLDE

—

" e em @HFFYU/\R
12A218(£) F2RA—T €= (4-SFRH)

[FE2EA—TUEIDARE]
DINFEIEDT1R—F

MES|IEEEFIT. ELoNKYAMNGE—ILRATAE—L30THAHMN] - o |
MOEEDEEAIZS vy LTHELLET,

QINBEIOBDEES

EYEY!
1iéad V>

BEIT EE S




ACIRUNSDBLDE

—

- e 5= @BTEFrU/N\R
12A218 (£) F2EA—TES (4-5IEE)
1A128 (%) EI3RAEIEHAR @HTEFXVYU/NR

[ZE3EAEIEFHAER] Wi
BEHESF— VBRSNS, UTONEEIRYES. ML
ODREFKAE OAREHRAE OEMFEIMEBNDES

LTEHIANIE, T T—RIS
FE TSN !




) :

AEIHEMSOEHMSE

AT ﬁﬁ&%%ﬁ%—"ﬁl"‘%"%ﬁ I RABMARR
ANEIBLOG TN
ARV (BT - Z0H) 20 3

ARVRZEDBEEPIAV I E->TUNET !

= Recent Entrieg

2012.12.0
HEEQIILEE T LT (2012.12.02)
BAE X (2012.11.30)
A PR S E(2012.11.27) MEEMMBEFLLERIAEAIZER L
ZH&E#ET | (2012.11.26)
#hakt-1(2012.11.24) FOAEITAT LTI
S EINE BUOFLRE XA Th 1k

Archives S2THOMELLVD !

2012, 12[1 . -
2012. 118 AEI/IAR FHBLLET 1
e = | Links EEER F TR T L,
ZE=a =T IERAT RS ST A Lot I T LA L TR L. AR EORUY S BRI L THYI T,
= P— - . DR RS ST H A Fifi— nA T L TR de—Fe-ShhTT. Saok2ihai~
B EIt- L ERS HATELG Nt REERYE BEEE-TEYET.

R A

AEEN— AT =blog
SEAR—ITE, ALSEEDE ML EEFEH T TLET,
Ff-. AESblogt BEXER-EEBHIZEHLTLET,

(hat's Mew?)

=




AADTOTSL

—
(1) RTERE

(2)r—RAAYYR
@ 39 THMB | F—RAYYFEE
@ 7T—RAA) Y RRE
® JIIL—TJ—HRtk
@ 2F5EDTLET—L3Y
® EsEnTLEVT—L3ay

@ T —RAAYYFIE
@ KEBREMNSDAAF
)R ER
@ BTN TF—LARNRERGELE)
@ EmF—LEIXFER (AFLE)
(@) AESHYMLOEHMLE
(5) EEMILDHEER




A7
T =

»IRE B0 HEDY

INEY SE B 4.

K

Fx
R

/00 SRS 35

INFF S,




» 1
A
116
5
U

NG

—
4

&3

Y7



http://news.fbc.keio.ac.jp/~onosemi/html12/10_gasshuku10a.htm

