2002. 4. 10.

ooobo0o0o0O ODobOoooooooon
dddodddgdgg bbobbobobb bbboboboboboboboboo
goobooooooboobobobobooboooooboobobobobooooobooboDobOobOoD
i@ ooo o
goobooooooboobobobobooboooooboobobobobooooobooboDobOobOoD
iU UUUU o
goobooooooboobobobobooboooooboobobobobooooobooboDobOobOoD
do0booobooobobooobuoooboi1b20o34moooboooooo
gbobo0oooooOobOobOobobbooboom23b0 100230300240 100240 300
iU UUU U
gboboooooooboboboboooooooonoo

0000000 DooDooOooDooooooooonnO
U@L
dddddodouoooouuouoooo

gbobooooooobobobobooobooobooooboboboboooo
ydddddddoououuuo bbobbbbbbo

gbobooooooboobobobooobooobooboobobobobooboooon
oo uououououa

gboooooooboobanb gboboboooooboobobooboboboobooobooobooboobobob
obobgoboooooboboooooboobooboooon
obooboboobooboboooooboobooboon

gboboooooboobdobobooooobooboboboboobooboooboooboobobon
oboobgooooooboboooon

gbobooooobooboboboooobooboboboboboooboooboobobobobooboobon
oboobgooooooboboon

gobooooooooboboboooooboooobobobooboooboobobobobobobooboooDo

000000 O0OCOOODOOD CooDOOooODOOoOoOoODOooOoOoooooDoooon o0
Journal of Marketing, Journal of Marketing Research, Journal of Consumer Research,
Advanced in Consumer Research, Journal of the Academy of Marketing Science,
Marketing Science, Management Science, Journal of Advertising, etc.

gogad ggoooono goooooboo oobod gogooobob oooooo
o000 oooooo O00o00DOoO0 oooo



