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ABSTRACT 

 

According to previous research, persons who construe love at a higher level tend to 

choose sweet foods because the assimilation effect occurs when they receive romantic 

stimuli, while persons who construe love at a lower level tend to avoid sweet foods 

because the contrast effect occurs. However, the amount of romantic stimuli is not taken 

into account in this argument. We explore the effect of the amount of romantic stimuli on 

the relationship between the construal level of romances and the preference for sweet 

foods. 

 

Keywords: Food consumption, Conceptual metaphors, Spreading activation, 

Assimilation, Contrasts, Construal level, Accessibility, Sensory specific satiety 

 

References available upon request from Akinori Ono <akinori@keio.jp> 

 

  

 

 

 

 

 

 

 

 

 

 

 



316 今野息吹・國吉慶祐・山田万由子・加藤瑞樹・  

長谷川萌々子・中越栞莉・臼井 空・伊東大志・小野晃典先生 

“Do Consumers Prefer Sweet or Bitter Foods after Watching a Sweet Drama?” 

 

 

 

 

 

 

 

 

 

 

 


