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Meet the married couple
as a promotion of wedding celebration
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The reasons why couples hesitate to celebrate a wedding J

1:To worry about the cost.
2:To hate celebrations.
3:To use their money for things besides wedding ceremony.

Executing rate have been decreased.
The cost of wedding ceremony - S~

is 3.55 million yen (on average).

2017

(2017, &oSs marketng)

How do they D
decide to celebrate a wedding ¢

what they really want to do 9
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Increase the number of people who celebrate weddings
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Background Analysis(cont) £

At first, the married couples might haven’t want to celebrate a wedding.

they overcame the obstacle of the weddings.

For example

e

Dinner party wedding

Casual wedding Family wedding

Consult with their boss
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There have aIready been
some ways to solve this problem.

Consult with a wedding planner
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Consult with your boss
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These ways don’t match unmarried couple.

Meet the Aimuni Uy 2
Meet the Almuni Meet the married couple
Job Hunting Students Alumnus _ )
Job Hunting Students Alumnus Unmarried Couples Mam(e}g%gel#s)les

Meet the married couple
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Our plan Ly The Outline of Our Plan 4%
M" <Meet the married couples >
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[Eeférs datings|

I ‘naréa}ionshiﬂl I Tobe (:ngaged | Decide?oij Iﬁzglebra\e/;weddlné -
11 | | |celebrate awedding|;—
: L _______ I I : 1. Fill the profile | 2.Match [ 3. Meet married couples
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9EaY Bl I 74 Unmarried couples use the APP to meet

t') 7{ ﬂjﬁl[ the married couples and get advice.

i)7t#l Application: Overview W ety Application: After matching %/

[ Stepl | [ Stepd | Step5 Step6 [ Step7 ||/ [ Step8 )
; ied couple
“Zexy' Decide togetmarry || The APP recommends They celebrate n unmarried couple
Read the ‘Z
mZZazi:e o Talk about and celebrate wedding hall, aveddng. willbe a potential adviser

their worries at awedding.
face-to-face meetings.

downIodtheAPP. 7\ g’,,ﬂ
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Married couples
attend the wedding.

After the wedding, married
couples receive rewards.

Report the decision to
the APP.




B E - BEET 323
2017 E58 T RIS PSR~ —F 7 ¢ 7 a7 A B A
[Meet the Married Couple As a Promotion of Wedding Celebration |

) . . et 2592
i974tU  community Ay Conceptual Framework 1~ 418}
RSN PN ™ o
- L e
Unmarried couples Married couples 4
\ Y, hi

Wedding hall
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Recruit provides the APP both unmariied couples and married couple. By using the App,
a unmarried couple is able to consult with a married couple.
The provision of the APP PR

The use of the APP)
\

E C RU IT \ The provision of the APP

lTheuseoﬂheAPP \
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Married Couples

o P -

Married Couples

£73t4l Conceptual Framework 4 €L Benefits @
After a unmarried couple celebrate a wedding, Unmarried couples
married couple receive a reward. + They are able to heal emotional pain or distress.

+ They are able to change the mind of celebration.

Brokerage

T ANT -
— —) Reward
Wedding hall RECRUIT «‘
\
Thecos*
wedding celebration

Married Couples
(Advisers)

Benefits @ Benefits @

Married couples PRECRUIT
+ They are able to remember good old memories. + RECRUIT is able to use “Zexy” effectively
+ They are able to receive rewards. to create new benefits.
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Married Couples
(Advisers)
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Promotion 1258 The future of Precrurtservices 12

Prompt downloading of the APP by advertisements.

Zexy users Others

+ In-app advertisement

voncanes| || parssr]

+ Personalized advertisements

- Digital signage : : i 1 L —
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+ put an advertisement
inthe “Zexy” magazine

Thank you for listening. Appendix

Appendix Target: From 20's to 30’s unmarried couple
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