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Shiraki-san has been continuing to take lead for promotion of digital not
FBICE DY ==y only in Marketing but also in Sales without change of his behavior).

PRIMEIFT 51 2L < Shiraki-san is a capable and competent individual, but he is expected to
M SN TLB@EY, 2 show more leadership and initiative in his STA position as digital marketing
manager. The ability to conduct strong presentations in English and

n, Za— LRy vk collaborate/partner with leaders/stakeholders in the other markets/regions is
critical in his STA and this is a development area for Shiraki-san.
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